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Here's your sample Title Page. 
 
It's a great idea to put a color picture of your product right on the 
front. But leave room for the following information. 
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Here's a  sample Table of Contents. Be sure to modify the page numbers when youםve 
finished your Business Plan. � � � 
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If the executive summary doesn’t succeed, your business plan will 
never sell investors. We recommend that you write the summary 
first and use it as a template for the plan as a whole. Since one of 
its primary functions is to capture the investor’s attention, the 
summary should be no longer than two pages. The shorter the 
better.  
  
Want to see what the pros think about raising money? Tune into 
The MoneyHunt Show (for info on showtimes, etc., go to  
http://www.moneyhunter.com/htm/show/show.htm).� � 
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Who are your customers?  Where are they, and how do you reach 
them? Are they buying your product / service from someone else? 
How will you educate customers to buy from you? Why will they 
care? 
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At this point the investor must have a clear idea of where your 
business stands today. If you bore him or make the information he 
needs hard to find, you get canned. You must provide a snapshot, 
however sparse, of your financial position.  � � � � 
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At this point the investor must have a clear idea of where your 
business stands today. If you bore him or make the information he 
needs hard to find, you get canned. You must provide a snapshot, 
however sparse, of your financial position.  
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No one understands a successful company's mission like 
entrepreneurs who have built successful companies themselves. 
See Money Hunter’s Mentors at 
http://www.moneyhunter.com/htm/mentor/mentors.htm. � � 
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 � 	 � � � � � � � � � � � � � � � � 	 � �F G H I J K H L M N O P Q N L R S H M R J N U R ] \ O U V R F U H Z \ c � N ] U R W � R N M H O ] N O [N J L N L R O U ] W g R O R U \ c R O g \ O R R J \ O g W R Z M ` H ] \ $ R ] S \ O [ I ] U J P W H J F I ] R ]c H O U J H ` ` R [ ] I a ] U N O c R ] \ O U V R L N O I d N c U I J \ O g M J H c R ] ] H J [ R ` \ $ R J P H d] R J $ \ c R S W N O [ d N ` ` ] I O [ R J U V R � I J \ ] [ \ c U \ H O H d U V R F O N L R g H $ R J O L R O UN g R O c P S ?F G H I J K H L M N O P Q N L R S V N ] N ` ` O R c R ] ] N J P M R J L \ U ] U H H M R J N U R W N O [V N ] N O I M f U H f [ N U R J R c H J [ H d \ O ] M R c U \ H O ] ? b V R ] R M R J L \ U ] \ O c ` I [ R �F ` \ ] U a J \ R d ` P V R J R S ? b V R ] R N g R O c \ R ] J R g I ` N U R H I J a I ] \ O R ] ] \ O U V Rd H ` ` H � \ O g L N O O R J � F � R L I ] U [ H c I L R O U N O [ N c c H I O U d H J I ] R ] N O [[ \ ] M H ] N ` H d N ` ` U H Z \ c L N U R J \ N ` ] H J � R L I ] U [ H c I L R O U N O [a N c ( g J H I O [ c V R c ( N ` ` R L M ` H P R R ] � \ U V N c c R ] ] U H U V R ` N I O c V c H [ R ]d H J H I J L \ ] ] \ ` R ] S ?� 	 � � 	 � 0 � 
 � � � � � � 
 � 

The leverage from relationships can be appealing to investors. 
Explain how you work with others to improve your performance. F G H I J K H L M N O P Q N L R S V N ] [ R $ R ` H M R [ \ L M H J U N O U N O [ M J H d \ U N a ` R] U J N U R g \ c N ` ` \ N O c R ] � \ U V U V R d H ` ` H � \ O g ` N J g R J W L H J R R ] U N a ` \ ] V R [a I ] \ O R ] ] � F [ R ] c J \ a R R N c V c H L M N O P W \ U � ] M H ] \ U \ H O \ O U V RL N J ( R U M ` N c R W U V R [ R U N \ ` ] H d U V R N ` ` \ N O c R W N O [ � V N U J \ ] ( ] N J R\ O $ H ` $ R [ \ O U V R N ` ` \ N O c R S ? 9 H J R Z N L M ` R W � R V N $ R [ R $ R ` H M R [L N J ( R U \ O g N g J R R L R O U ] � \ U V F Z S W U V R F L N J ( R U ` R N [ R J \ O g I L L R [
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R J N ] R J ] S � V \ c V � \ ` ` R O N a ` R I ] U H ] R ` ` W N ` H O g ] \ [ R U V R L W H I J F R Z U J NL R ] ] P c V \ ` [ J R O � ] M R O c \ ` ] S ?b V R ] \ [ R a P ] \ [ R M H ] \ U \ H O \ O g N U J R U N \ ` W N ] � R ` ` N ] U V R N a \ ` \ U P U H ] V N J R� V H ` R ] N ` R ] N ` R ] ` R N [ ] � \ U V U V R \ J R ] U N a ` \ ] V R [ c I ] U H L R J a N ] R c N OV R ` M I ] M R O R U J N U R U V R L N J ( R U L H J R � I \ c ( ` P ?b V R J \ ] ( \ O U V R J R ` N U \ H O ] V \ M \ ] U V N U U V R P L N P F [ R c \ [ R U H ] R ` ` M R O c \ ` ]U V R L ] R ` $ R ] S N O [ c I U I ] H I U H d U V R M J H c R ] ] ?h O H U V R J U P M R H d ] U J N U R g \ c J R ` N U \ H O ] V \ M U V N U a R O R d \ U ] U V R c H L M N O P \ ]H I J [ R $ R ` H M L R O U � H \ O U $ R O U I J R � \ U V F Z S ? � R � H I ` [ O R $ R J a R N a ` R U Hd I O [ U V R J R ] R N J c V H d U V R O R � F ` H � d N U i � \ ] ] c V R R ] R U V N U L R ` U ]] L H H U V ` P S W a I U � \ U V N c c R ] ] U H U V R \ J M J \ H J J R ] R N J c V \ O F ] L H H U VL R ` U \ O g c V R [ [ N J S � R c I U H I J [ R $ R ` H M L R O U U \ L R \ O V N ` d ? ^ P I ] \ O g] H L R H d U V R \ J F R � I \ M L R O U W H J M R H M ` R S � V H � R O H U a R \ O g I U \ ` \ � R [d I ` ` P W � R � R J R N a ` R U H N $ H \ [ U V R R Z M R O ] R H d F L N � H J c N M \ U N `R Z M R O [ \ U I J R ] W N [ [ \ U \ H O ] U H U V R M N P J H ` ` S ? � R V N $ R N g J R R [ U H M N P NJ H P N ` U P H d F Z S U H U V \ ] [ R $ R ` H M L R O U M N J U O R J d H J U V R \ J J H ` R \ O U V \ ]M J H [ I c U ] I ` U \ L N U R ] I c c R ] ] ?� R V N $ R N ] U J N U R g \ c J R ` N U \ H O ] V \ M � \ U V N O I L a R J H d ] I M M ` \ R J ] ? e OR Z c V N O g R d H J N a ` N O ( R U c H L L \ U L R O U U H M I J c V N ] R F L H J R U V N O � 8 �H d H I J ] I M M ` P H d N ] M R c \ d \ c J N � L N U R J \ N ` d J H L U V R L S W U V R P V N $ RN g J R R [ U H F O H U L N ( R \ U N $ N \ ` N a ` R U H U V R L N J ( R U N U ` N J g R d H J ] \ ZL H O U V ] W H J U H g \ $ R I ] N M J R d R J R O U \ N ` M J \ c R S ?F G H I J K H L M N O P Q N L R S N ` ] H V N ] ] U J N U R g \ c � J \ g \ O N ` 4 � I \ M L R O UT N O I d N c U I J R J J R ` N U \ H O ] V \ M ] � \ U V N O I L a R J H d c I ] U H L R J ] ? b V \ ]N ` ` H � ] I ] U H ] R ` ` N ` N J g R N O [ ] U R N [ P $ H ` I L R H d F \ O f ` \ O R ] ( N U R� V R R ` ] S U H F a H H U L N O I d N c U I J R J ] W � V H I ] R U V R L U H ] R ` ` c H L M ` R U R] ( N U R ] R U ] S ? b V \ ] g R U ] L N O P I O \ U ] H d H I J M J H [ I c U H I U \ O U H U V RL N J ( R U M ` N c R W V H � R $ R J W \ U M J H $ \ [ R ] ` \ U U ` R H J O H a J N O [ N � N J R O R ] ] d H JI ] ?
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F G H I J K H L M N O P Q N L R S \ ] N F L N O I d N c U I J R J W [ \ ] U J \ a I U H J W L N J ( R U R J W] R J $ \ c R M J H $ \ [ R J S H d F [ R ] c J \ a R P H I J M J H [ I c U H J ] R J $ \ c R S ?� I J c H L M N O P \ ] N U U V R F ] R R [ W ] U N J U f I M W g J H � U V S ] U N g R H d a I ] \ O R ] ] WV N $ \ O g � I ] U F [ R $ R ` H M R [ H I J d \ J ] U M J H [ I c U W V \ J R [ H I J d \ J ] U ] N ` R ] L N O Wa H H ( R [ H I J d \ J ] U O N U \ H O N ` H J [ R J S ? � � ! � 
 	 � � � � � � � 
 �
Explain how your product works or how the service is used. What 
burning marketplace needs are addressed by your product? What 
value do you add to the product?  
 
The Mentors also have a wealth of experience when it comes to 
positioning their products. See  
http://www.moneyhunter.com/htm/mentor/mentors.htm. 
 F b V R c H L M N O P S M J H [ I c R ] U V R d H ` ` H � \ O g M J H [ I c U ] � F ` \ ] U M J H [ I c U ]V R J R W \ O H J [ R J H d V \ g V R ] U ] N ` R ] H J ] \ g O \ d \ c N O c R \ O M J H [ I c U ` \ O R S ? ^ R] I J R U H J R d R J J R N [ R J ] U H M J H [ I c U M \ c U I J R ] W [ \ N g J N L ] W M N U R O U ] W N O [H U V R J [ R ] c J \ M U \ $ R L N U R J \ N ` ?� J W h ` U R J O N U \ $ R ` PF b V R c H L M N O P S [ R ` \ $ R J ] U V R d H ` ` H � \ O g ] R J $ \ c R ] � F ` \ ] U ] R J $ \ c R ] V R J Ra J \ R d ` P W \ O H J [ R J H d V \ g V R ] U ] N ` R ] H J ] \ g O \ d \ c N O c R \ O M J H [ I c U ` \ O R S ?^ R ] I J R U H J R d R J J R N [ R J ] U H a J H c V I J R ] N O [ L N U R J \ N ` [ R ] c J \ a \ O g P H I J] R J $ \ c R ?_ J R ] R O U ` P W H I J F M J H [ I c U H J ] R J $ \ c R S \ ] \ O U V R F \ O U J H [ I c U H J P W g J H � U V WL N U I J \ U P S ] U N g R ? � R d \ J ] U [ R $ R ` H M R [ H I J F M J H [ I c U H J ] R J $ \ c R S \ OX Y F Z Z S N O [ V N $ R L N [ R F Z S \ L M J H $ R L R O U ] N O [ J R [ R ] \ g O ] ] \ O c R U V R O ?_ J H $ \ [ R N V \ ] U H J P H d M J H [ I c U [ R $ R ` H M L R O U ] W \ O U J H [ I c U \ H O ] W N O [\ L M J H $ R L R O U ] ` R N [ \ O g I M U H U V R M J R ] R O U [ N P ? b N a ` R d H J L L N P a RN M M J H M J \ N U R ?� � � 2 � � � � � 	 � � � 
 � � � � � � � � � 	 � � � � 
 � � 
 	 
 � �  � � ! � 
 	
This is a crucial paragraph. Investors must see something unique, 
proprietary, or protected about your product or service.



� � � � � � � � � � � � � � � � � � 	 
 � � 
 � � � 
 � � � ��
 � � � � � 
 � � � � � � � � � � � � � � � � � � � � � � � � � � � � � �  � ! " # � � � # � # �$ $ $ % & ' & ( ) * % + , - % ) .
 

 

� I J M J H [ I c U ] N J R I O \ � I R a R c N I ] R H d F H d ] R c J R U \ O g J R [ \ R O U W H I JM N U R O U R [ M J H c R ] ] W H I J M J H M J \ R U N J P L N O I d N c U I J \ O g M J H c R ] ] S ?� U V R J ] \ O U V R L N J ( R U N J R N a ` R U H M J H $ \ [ R ] H L R � V N U ] \ L \ ` N JF M J H [ I c U ] H J ] R J $ \ c R ] S W a I U � R N J R N a ` R U H [ \ d d R J R O U \ N U R H I J ] R ` $ R ] \ OU V R L N J ( R U a R c N I ] R H d F Z S ?� R V N $ R F N M M ` \ R [ W a R R O g J N O U R [ W ` \ c R O ] R [ S N M N U R O U d H J F Z S W N ON a ] U J N c U H d � V \ c V c N O a R d H I O [ \ O N M M R O [ \ Z F Z S ? � R V N $ R\ O U R g J N U R [ U V \ ] \ O U H H I J M J H c R ] ] � V \ c V H U V R J ] � \ ` ` O H U a R N a ` R U H[ I M ` \ c N U R ? � I J ` R N [ M J H [ I c U W F Z S N [ [ J R ] ] R ] U V R d H ` ` H � \ O g c I ] U H L R JO R R [ ] F Z S N O [ [ R ` \ $ R J ] F Z S a R O R d \ U ] U H c I ] U H L R J ] ?
 
Tell us about the unique value-added characteristics your product 
line or process provides to customers and how these 
characteristics translate into a competitive advantage for your 
company. - � 
 � � � 
 % � � ! � � � � � � � � � � 	� I J J R ] R N J c V N O [ [ R $ R ` H M L R O U \ ] V R N [ R [ a P F O N L R H d M R J ] H O H Jc H O U J N c U H J S � V H ] R L N � H J H a � R c U \ $ R \ ] U H I ] R L N J ( R U \ O M I U U HF [ R $ R ` H M M J H [ I c U ] U V N U ] H ` $ R M J H a ` R L ] H J M J H $ \ [ R ] I M R J \ H J a R O R d \ U ]U H c I ] U H L R J ] S ? m N ] U F M R J \ H [ S W H I J l � � P \ R ` [ R [ U V R d H ` ` H � \ O gM J H [ I c U ] N O [ \ O O H $ N U \ H O ] � F ` \ ] U M J H [ I c U ] H J \ O O H $ N U \ H O ] S ? F G H I JK H L M N O P O N L R S V N ] ] M R O U F � H d J R $ R O I R ] W H J N a ] H ` I U R � S \ O U V RM N ] U P R N J \ O l � � W N O [ M ` N O ] U H ] M R O [ F � H J � S \ O U V R O R Z U F M R J \ H [ S ?� I J l � � H c c N ] \ H O N ` ` P P \ R ` [ ] \ O O H $ N U \ H O � \ U V H I U \ O M I U d J H Lc I ] U H L R J ] H J U V R L N J ( R U M ` N c R ? � I J M J H [ I c U ] R ` R c U \ H O c J \ U R J \ N \ O U V \ ]c N ] R \ ] N ] d H ` ` H � ] � F J R ` N U \ $ R ` P ` H � \ O $ R ] U L R O U J R � I \ J R L R O U ] WM H ] \ U \ $ R J R U I J O H O \ O $ R ] U L R O U W d \ U � \ U V M J R ] R O U ] U J N U R g P W d R N ] \ a \ ` U P H d[ R $ R ` H M L R O U N O [ M J H [ I c U \ H O W J R ` N U \ $ R ` P ` H � J \ ] ( W U \ L R U H ] R R\ O U R O [ R [ J R ] I ` U ] W a I P R J \ O c H L L H O S ? � I J l � � � \ ` ` J R � I \ J RN [ [ \ U \ H O N ` J R ] H I J c R ] \ O U V R d I U I J R ? b V R ] R � \ ` ` \ O c ` I [ R F M R H M ` R Wc N M \ U N ` R Z M R O [ \ U I J R ] S U H F ] M R R [ I M [ R $ R ` H M L R O U M J H c R ] ] W U R ] UJ R ] I ` U ] L H J R R d d \ c \ R O U ` P S ?� � � � � ! 6 � � � � � � � �  � � ! � 
 	 
l R ] M H O [ \ O g U H L N J ( R U O R R [ ] W � R M ` N O U H d H ` ` H � F M J H [ I c U H J] R J $ \ c R S � \ U V R Z U R O ] \ H O ] U H H I J ` \ O R � V \ c V \ O c ` I [ R F Z W P W N O [ � S ?
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� I J U N J g R U \ O U J H [ I c U \ H O [ N U R ] d H J U V R ] R M J H [ I c U ] N J R F Z W P W N O [ � S W� V \ c V c H J J R ] M H O [ ] � \ U V F N L N � H J U J N [ R ] V H � W \ O [ I ] U J P R $ R O U S ? e ON [ [ \ U \ H O W � R M ` N O U H \ O U J H [ I c R U V R d H ` ` H � \ O g O R � M J H [ I c U ] \ O U V RI M c H L \ O g ] R N ] H O � F Z W P W N O [ � S ? � � ! � 
 	 � � �� I J F M J H [ I c U W ] R J $ \ c R S \ ] F L N O I d N c U I J R [ \ O V H I ] R W N ] ] R L a ` R [ \ OV H I ] R d J H L c H L M H O R O U ] d J H L $ N J \ H I ] $ R O [ H J ] W � ] R J $ \ c R � M J H $ \ [ R [a P H I J ] U N d d W H J ] I a c H O U J N c U R [ U H d \ R ` [ c H O ] I ` U N O U ] S ? F l N � L N U R J \ N ` ] W] I a f N ] ] R L a ` \ R ] W c H L M H O R O U ] S I ] R [ \ O H I J M J H [ I c U ] N J R J R N [ \ ` PN $ N \ ` N a ` R d J H L N $ N J \ R U P H d L N O I d N c U I J R J ] � V H c N O L R R U H I J� I N ` \ U P ] U N O [ N J [ ] ?K J \ U \ c N ` d N c U H J ] \ O U V R F M J H [ I c U \ H O H d H I J M J H [ I c U W H J [ R ` \ $ R J P H d H I J] R J $ \ c R N J R F Z W N O [ P S ?
Enumerate and explain capital equipment, material, and labor 
requirements. Are the above items readily available? Do you have 
multiple supply sources? List inventory requirements, quality and 
technical specifications, hazardous materials  
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� I J F M J H [ I c U H J ] R J $ \ c R S \ ] I O \ � I R a R c N I ] R F Z W P W H J � S N O [ 5 H J � RV N $ R N O N [ $ N O U N g R \ O U V R L N J ( R U M ` N c R a R c N I ] R H d H I J F M N U R O U W] M R R [ U H L N J ( R U W a J N O [ O N L R S ?
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Sad fact:  this is the most crucial but worst-prepared section of 
most business plans. 
 � � � & � 	 � � � � � � 	 � � �
What markets are you competing in? If you make glove-
compartment hinges, don't gush about the $80 billion automobile 
market. You make hinges -- not cars -- for that market, so tell us 
how many hinges were sold last year. Are there other markets 
where you sell your products?  
 
For specific information on understanding your market, see How 
to Hunt, http://www.moneyhunter.com/htm/hunt.htm. � R F R Z M R c U U H c H L M R U R W N J R c H L M R U \ O g S \ O U V R F [ R d \ O R O \ c V R S H d U V RF [ R d \ O R \ O [ I ] U J P S ? b V \ ] L N J ( R U � N ] N M M J H Z \ L N U R ` P F � Z S N U F � V H ` R ] N ` RH J J R U N \ ` S ` N ] U F M R J \ H [ N $ N \ ` N a ` R S W N c c H J [ \ O g U H F ] \ U R J R ] H I J c R S ? � Ra R ` \ R $ R W U V R L N � H J d I U I J R U J R O [ \ O U V R \ O [ I ] U J P � \ ` ` a R U H � N J [F R O $ \ J H O L R O U N ` ` P H J \ R O U R [ W L \ O \ N U I J \ � R [ W V \ g V � I N ` \ U P W $ N ` I RH J \ R O U R [ S M J H [ I c U H d d R J \ O g ] ?T N J ( R U J R ] R N J c V F c \ U R ] H I J c R S ] I g g R ] U ] U V \ ] L N J ( R U � \ ` `F g J H � 5 ] V J \ O ( S U H F � Z S a P U V R P R N J F X Y Z Z S ? � R R Z M R c U U V R O \ c V R \ O� V \ c V � R c H L M R U R U H F g J H � W ] V J \ O ( W J R L N \ O ] U N g O N O U S [ I J \ O g U V \ ]U \ L R ? b V R L N � H J d H J c R ] N d d R c U \ O g U V \ ] c V N O g R � \ ` ` a R F d N ` ` \ O g c H ] U H dc H L M I U R J ] W R Z M ` H ] \ H O H d V H L R a N ] R [ a I ] \ O R ] ] R ] W U R O [ R O c P d H Ja N a P a H H L R J ] U H V N $ R ` R ] ] ( \ [ ] f N O [ M N L M R J U V R \ J M R U ] S ? b V R N J R NH d g J R N U R ] U g J H � U V � \ U V \ O U V R \ O [ I ] U J P � \ ` ` a R F Z S ?
 
Identify where you got this information, and how up to date it is. � � � & � 	 � � 0 � � � 	� R [ R d \ O R H I J L N J ( R U ] R g L R O U N ] F U V R � J \ U \ O g N O [ [ J N � \ O g\ O ] U J I L R O U ] R g L R O U H d U V R ] c V H H ` 5 V H L R 5 H d d \ c R M J H [ I c U ] \ O [ I ] U J P WU V R ` H � d N U [ N \ J P M J H [ I c U ] ] R g L R O U H d U V R d H H [ \ O [ I ] U J P S ? b V \ ]] R g L R O U V N ] a R R O F $ H ` N U \ ` R W ] U R N [ P S \ O U V R ` N ] U d R � P R N J ] ? e O [ I ] U J PR Z M R J U ] F O N L R U V R L S d H J R c N ] U F Z S d H J U V R \ O [ I ] U J P \ O U V R O R Z U d R �P R N J ] ?b V R L N � H J L N J ( R U ] R g L R O U ] F ] R g L R O U N W ] R g L R O U a W ] R g L R O U c S ?m \ ] U W \ O g R O R J N ` W U V R U P M R ] H d c I ] U H L R J ] P H I N J R ` \ ( R ` P U H J R N c V� J R U N \ ` R J ] W R ` R c U J \ c N ` c H O U J N c U H J ] W c N U N ` H g a I P R J ] W R U c ? � S b V R F N S
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] R g L R O U H d U V R L N J ( R U \ ] a N ] R [ H O F M J H [ I c U U P M R S U V N U J R U N \ ` \ O U V RF Z U H P S M J \ c R J N O g R ? T H ] U H d U V R ] N ` R ] \ O U V R ] R g L R O U N J R [ R ` \ $ R J R [U V J H I g V U V R F c N U N ` H g ] W J R U N \ ` R J ] W L N O I d N c U I J R J ] J R M ] W � 4 T � ] S ?h U P M \ c N ` c I ] U H L R J d H J H I J M J H [ I c U \ ] N M R J ] H O � V H c I J J R O U L N PI ] R F N ` U R J O N U \ $ R M J H [ I c U H J ] R J $ \ c R S d H J F � V N U M I J M H ] R S ? b V R P N J RL H U \ $ N U R [ U H a I P H I J M J H [ I c U a R c N I ] R H d F \ U ] $ N ` I R W \ U ] � I N ` \ U P W \ U ]I ] R d I ` O R ] ] S ? � R ( O H � U V \ ] d J H L F c I ] U H L R J J R ] M H O ] R ] W U J N [ R ] V H �\ O M I U W N [ \ O � I \ J \ R ] S N O [ d R R ` H I J c I ] U H L R J ] M R J c R \ $ R H I J M J H [ I c U ]N ] F g H H [ $ N ` I R W ] I M R J \ H J M R J d H J L N O c R W g J R N U U N ] U R S ?� I J M J H [ I c U W [ H R ] W V H � R $ R J W V N $ R U V R d H ` ` H � \ O g � R N ( O R ] ] R ] �F V \ g V R J M J \ c R M H \ O U U V N O L H ] U H U V R J c V R R ] R ] W � R N ( a J N O [ \ [ R O U \ U P \ ON c H L L H [ \ U P L N J ( R U S ? � R N J R � H J ( \ O g U H M H ] \ U \ H O H I J M J H [ I c U N ]F Z S \ O H J [ R J U H J R [ I c R U V \ ] $ I ` O R J N a \ ` \ U P ?� � � & � 	 � � 0� I J L N J ( R U \ O g M ` N O \ ] a N ] R [ H O U V R d H ` ` H � \ O g d I O [ N L R O U N ` ] �� R R Z M R c U U H M R O R U J N U R U V R F Z S ] R g L R O U H d U V R L N J ( R U F ] S N O [N c V \ R $ R U V \ ] a P I ] \ O g U V R F J R U N \ ` W L N \ ` H J [ R J W L I ` U \ f ` R $ R ` L N J ( R U \ O g W\ O U R J O R U S N ] H I J M J \ L N J P [ \ ] U J \ a I U \ H O c V N O O R ` F ] S ? e O U \ L R W � R M ` N O U Hc N M U I J R F � S ] V N J R H d U V R L N J ( R U ? � 
 � 	 � � �� R � \ ` ` M H ] \ U \ H O H I J M J H [ I c U N ] F g H H [ $ N ` I R d H J M J \ c R W U H M � I N ` \ U P Wc V R N M N O [ d I O S W � V \ c V \ ] N M H ] \ U \ H O O H U M J R ] R O U ` P a R \ O g N [ [ J R ] ] R [a P U V R c H L M R U \ U \ H O ? � O R [ R L H g J N M V \ c g J H I M \ O M N J U \ c I ` N J W U V RF R ` [ R J ` P W V \ ] M N O \ c W g R O R J N U \ H O � W U R c V \ R ] S V N ] N M N J U \ c I ` N J O R R [ d H JU V \ ] M J H [ I c U W N O [ � R U N \ ` H J H I J M H ] \ U \ H O \ O g N c c H J [ \ O g ` P ? � � 
 � � 0� I J M J \ c \ O g ] U J N U R g P \ ] F [ R ] c J \ a R M H ` \ c P H J W N U ` R N ] U M V \ ` H ] H M V P
]. Is 

this pricing based on cost? Gross margin objectives? Market?� R N J J \ $ R N U H I J M J \ c \ O g a N ] R [ H O F c H ] U W g J H ] ] L N J g \ O H a � R c U \ $ R ] WL N J ( R U M J \ c R ] W M R J c R \ $ R [ $ N ` I R S ?
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� R J R $ \ R � U V \ ] M J \ c \ O g F L H O U V ` P W � I N J U R J ` P W N O O I N ` ` P S U H R O ] I J R U V N UM H U R O U \ N ` M J H d \ U ] N J R O H U ] � I N O [ R J R [ ? K I ] U H L R J ] ] R R L � \ ` ` \ O g U HM N P N ] L I c V N ] F Z S a R c N I ] R H d F R Z M ` N \ O J R N ] H O \ O g S ?� � 
 	 � � � � 	 � � � 
 % � � � � � 
b V R [ \ ] U J \ a I U \ H O c V N O O R ` ] � R I ] R d H J H I J M J H [ I c U N J R F � V H ` R ] N ` R J ] Wc N U N ` H g I R J ] W L N ] ] L R J c V N O U J R U N \ ` R J ] W c H O ] H ` \ [ N U H J ] S ? b V R ] R L N ( R] R O ] R d H J [ R ` \ $ R J \ O g H I J M J H [ I c U U H U V R R O [ I ] R J a R c N I ] RF c I ] U H L R J M J H d \ ` R W g R H g J N M V P W ] R N ] H O N ` ] � \ O g ] S ? b V R c H L M R U \ U \ H OI ] R ] U V R F F � V H ` R ] N ` R J ] W c N U N ` H g I R J ] W L N ] ] L R J c V N O U J R U N \ ` R J ] Wc H O ] H ` \ [ N U H J ] S c V N O O R ` ? � I J c V N O O R ` � \ ` ` M J H $ R L H J RN [ $ N O U N g R H I ] a R c N I ] R F Z S ?� I J L N � H J c I J J R O U c I ] U H L R J ] \ O c ` I [ R � F ` \ ] U U H M d \ $ R W � \ U V H O R H J U � H] R O U R O c R [ R ] c J \ M U \ H O ] S ? b V R N U U N c V R [ c V N J U F ] R R N M M R O [ \ Z � S[ R L H O ] U J N U R ] V H � H I J M J H [ I c U J R N c V R ] U V R c I ] U H L R J ?� ! � � � 	 � 
 � � 0 � � � � � � 	 � � � � 	 � � ! � 
 % � � 

Your purpose is to introduce, promote, and support your products 
in the marketplace. Although considered a cost, a properly 
designed and executed campaign is an investment. F G H I J K H L M N O P Q N L R S V N ] [ R $ R ` H M R [ N c H L M J R V R O ] \ $ RN [ $ R J U \ ] \ O g N O [ M J H L H U \ H O ] U J N U R g P W � V \ c V � \ ` ` a R \ L M ` R L R O U R [ a PU V R a R ] U M H ] ] \ a ` R d \ J L � V R O d I O [ R [ \ ] c H L M ` R U R [ ? � R R Z M R c U U HV N $ R N M J R ] R O c R \ O ] R $ R J N ` O N U \ H O N ` L N g N � \ O R ] N ] � R ` ` N ] U V RU J N [ R M J R ] ] ? � R � \ ` ` M J H [ I c R H I J H � O N [ ] N O [ a R N M N J U H d N [c N L M N \ g O ] H d H I J � � M N J U O R J ] H J � 4 T ] ? � I J M I a ` \ c \ U P M ` N O \ ] U HJ R L N \ O \ O c H O ] U N O U c H O U N c U � \ U V R [ \ U H J ] N O [ � J \ U R J ] H d U V R F U J N [ R� H I J O N ` ] U V N U ] R J $ R H I J \ O [ I ] U J P S N O [ ] R R ( ] U H J \ R ] N O [ c H $ R J N g RU V N U � \ ` ` F R O V N O c R H I J J R M I U N U \ H O W \ O U J H [ I c R I ] U H a I P R J ] S ?� R M ` N O U H M J H L H U R H I J M J H [ I c U U V J H I g V N $ N J \ R U P H d F H O ] \ U RM J H [ I c U ] N L M ` \ O g W [ R L H O ] U J N U \ H O ] N U V \ g V M J H d \ ` R R $ R O U ] W g \ $ R fN � N P ] N U d I O [ J N \ ] R J ] S N O [ H U V R J V \ g V ` R $ R J N g R R $ R O U ] ? b V RH a � R c U \ $ R H d N ` ` H I J M J H L H U \ H O ] \ ] U H F R Z M N O [ U V R N I [ \ R O c R W M H ] \ U \ H OH I J M J H [ I c U N ] N M J R L \ I L a J N O [ W ] U J R O g U V R O H I J U \ R ] U H U V Rc H L L I O \ U P S ?
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F G H I J c H L M N O P O N L R S M N J U \ c \ M N U R ] \ O U V R d H ` ` H � \ O g U J N [ R ] V H � ] �F ` \ ] U U J N [ R ] V H � ] W a J \ R d ` P [ R ] c J \ a R H J g N O \ � N U \ H O U V N U ] M H O ] H J ] \ U N O [� V H N U U R O [ ] W N O [ [ R ] c J \ a R M J R ] R O c R U V R J R S ? � R V N $ R N J R g I ` N J F � 8d H H U [ \ ] M ` N P a H H U V H d ( O H c ( [ H � O c H O ] U J I c U \ H O � V \ c V N ` ` H � ] I ] U H[ \ ] M ` N P H I J R Z \ ] U \ O g M J H [ I c U ] N O [ \ O U J H [ I c R O R � H O R ] W H J � R M J R d R JU H N U U R O [ U J N [ R ] V H � ] N ] $ \ ] \ U H J ] N O [ � N ` ( U V R ] V H � � V \ ` R[ \ ] M ` N P \ O g H I J � N J R ] H O ` P U H M J R f � I N ` \ d \ R [ a I P R J ] � V H � \ ` ` c H L R U HH I J O R N J a P V H ] M \ U N ` \ U P ] I \ U R S ? b V R d H ` ` H � \ O g d N c U H J ] N J R U N ( R O \ O U HN c c H I O U � V R O c H O ] \ [ R J \ O g N U J N [ R ] V H � � � \ ` ` U V \ ] R $ R O U V R ` M[ R ` \ $ R J H I J L R ] ] N g R U H H I J U N J g R U N I [ \ R O c R � � H R ] U V R ` H c N U \ H O H dU V R ] V H � V N $ R ] \ g O \ d \ c N O c R � e ] U V R U \ L R d J N L R c H O $ R O \ R O U � e ] \ U N� L I ] U f g H ] V H � � �
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� � � � � 	 � 	 � � �
Tell us about key competitors in regard to product, price, location, 
promotion, management, and financial position. False or 
incomplete information here translates as dishonesty and 
negligence to investors, bankers, etc. Do not delude yourself (or 
your investors) about your competition. 
 
Look in your telephone book's yellow pages. Look in the industrial 
directories at your local library. Search on-line databases that 
provide competitive profiles of other companies. Read industry 
magazines and look for advertisers.  
 
Money Hunter can help you size up the competition:  
http://www.moneyhunter.com/htm/hunt.htm.  � R V N $ R O H [ \ J R c U c H L M R U \ U \ H O W a I U U V R J R N J R N ` U R J O N U \ $ R ] U H H I JF M J H [ I c U H J ] R J $ \ c R S \ O U V R L N J ( R U M ` N c R ?� �� R c H L M R U R [ \ J R c U ` P � \ U V F O N L R c H L M R U \ U H J N W a W N O [ c S ?
Provide a sample of each...

F R Z N L M ` R ? ? ? h c L R e O c ? \ ] N � � L \ ` ` \ H O] N ` R ] L N O I d N c U I J R J N O [ L N J ( R U R J H d M R O c \ ` ] \ O U V R Q H J U V R N ] UJ R g \ H O ? h c L R e O c ? \ ] N [ \ $ \ ] \ H O H d h c L R K H J M W N M I a ` \ c c H L M N O P� \ U V � � 8 8 L \ ` ` \ H O ] N ` R ] ? b V R [ \ $ \ ] \ H O ] R ` ` ] M R O c \ ` ] W M R O ] W N O [ H U V R J� J \ U \ O g N O [ [ J N � \ O g \ O ] U J I L R O U ] ? b V R J R c R O U U J R O [ d H J U V R [ \ $ \ ] \ H OV N ] a R R O ] U N U \ c W N ] U V R M N J R O U V N ] O H U M J H $ \ [ R [ � H J ( \ O g c N M \ U N ` U HL H [ R J O \ � R L N c V \ O R J P ? h c L R e O c ? \ ] L N O N g R [ a P H O R � \ c R_ J R ] \ [ R O U � V H V N ] a R R O U V R J R d H J ] \ Z L H O U V ] ? b V R M J R $ \ H I ]L N O N g R J � H J ( R [ U V R J R d H J X X L H O U V ] ? Sb V R c H L M R U \ U \ H O F [ H R ] W [ H R ] O � U S F I ] R U V R ] N L R L R N O ] H d[ \ ] U J \ a I U \ H O N ] U V R c H L M N O P W N [ $ R J U \ ] R \ O U V R ] N L R U J N [ R � H I J O N ` ]
]. 

If the advertising is regular-it probably works!  � I J F M J H [ I c U H J ] R J $ \ c R S \ ] I O \ � I R a R c N I ] R H d F Z S N O [ 5 H J � R V N $ R Nc H L M R U \ U \ $ R N [ $ N O U N g R a R c N I ] R H d H I J F ] M R R [ U H L N J ( R U WR ] U N a ` \ ] V R [ a J N O [ O N L R W ` H � c H ] U M J H [ I c R J ] U N U I ] S ?
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This is also a critically important part of the plan. Knowing your 
risks and having a strategy is a must for attracting an investor. 
There are several kinds of risk, especially among entrepreneurial, 
growing businesses. Be sure to address the following, and provide 
your strategy for dealing with them;  
 i H L R H d U V R L N � H J J \ ] ( ] d N c \ O g H I J [ R $ R ` H M L R O U \ O c ` I [ R F ` \ L \ U R [H M R J N U \ O g V \ ] U H J P � ` \ L \ U R [ J R ] H I J c R ] � L N J ( R U I O c R J U N \ O U \ R ] �M J H [ I c U \ H O I O c R J U N \ O U \ R ] � ` \ L \ U R [ L N O N g R L R O U R Z M R J \ R O c R W[ R M R O [ R O c R H O ( R P L N O N g R L R O U S ?  
 
 
Moneyhunter's Mentors know a thing or two about taking risks. 
See http://www.moneyhunter.com/htm/mentor/mentors.htm. � � � � � 	 � � � 	 � � 

This is also a critically important part of the plan. Use it to provide 
excitement and promise. h ` U V H I g V H I J a I ] \ O R ] ] U H [ N P V N ] \ U ] ] V N J R H d J \ ] ( W � R d R R ` � R c N OH $ R J c H L R U V R ] R J \ ] ( ] a R c N I ] R H d F Z S ? � R � \ ` ` N [ [ J R ] ] F L N J ( R U J \ ] ( Sa P F [ H \ O g N c H L M J R V R O ] \ $ R ] U I [ P W M N J U O R J \ O g � \ U V N ` N J g R Jc H L M N O P � V H ( O H � ] U V R L N J ( R U S ? � R d R R ` � R c N O N [ [ J R ] ] F M J \ c \ O gJ \ ] ( W M J H [ I c U J \ ] ( W L N O N g R L R O U J \ ] ( S a P d H c I ] \ O g H O F Z S ?e d � R N J R N a ` R U H H $ R J c H L R U V R ] R J \ ] ( ] W H I J c H L M N O P V N ] U V RH M M H J U I O \ U P U H F [ H L \ O N U R N O \ c V R \ O U V R L N J ( R U M ` N c R W a R c H L R NL N � H J d H J c R \ O U V R \ O [ I ] U J P S ? � R d R R ` H I J a J N O [ c H I ` [ a R c H L R ( O H �N ] U V R F M ` N c R R O U J R M J R O R I J ] ` H H ( d H J d \ O N O c \ O g V R ` M W U V R M ` N c RM R H M ` R ` H H ( d H J g H H [ U N ] U \ O g W ` H � d N U c V R R ] R S ? � R U V \ O ( � R c N ON c V \ R $ R U V \ ] g H N ` \ O U V R O R Z U F Z S P R N J ] ?i M R c \ d \ c N ` ` P W H I J ` R N [ M J H [ I c U F Z S W V N ] U V R c V N O c R U H F c V N O g R U V R\ O [ I ] U J P W N d d R c U L N O P ` \ $ R ] W \ L M J H $ R M R J d H J L N O c R \ O U V R F Z S d \ R ` [ S ?b V \ ] � H I ` [ N ` ] H R O N a ` R I ] U H U N M L N J ( R U ] � R V N $ R O H U P R U a R g I OU H N M M J H N c V W ] I c V N ] F \ O U R J O N U \ H O N ` ] N ` R ] W R U V O \ c L N J ( R U W g R O � S ?
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� � � � 0 � � � � 	 � � � �
It םs clichי but true:  investing is a people business. Tell us not 
only about your managers, but how they work together as a team. � I J U R N L V N ] U V R d H ` ` H � \ O g L R L a R J ] U H N c V \ R $ R H I J M ` N O ? F Z S L R ON O [ � H L R O � V H V N $ R N c H L a \ O R [ F Z S P R N J ] H d R Z M R J \ R O c R � F P SP R N J ] \ O L N J ( R U \ O g W F P S P R N J ] \ O M J H [ I c U [ R $ R ` H M L R O U W N O [ F P SP R N J ] \ O F H U V R J [ \ ] c \ M ` \ O R ] S ?
Frankly, if you have more than a few people filling these positions, 
you're lucky. Tell us who you have, how much they have aged, 
and how much of the company they own. � � � � 
 � � 
 � � ! � � � � � � � � � � � 
 � 0 � � 	 � 
 &F h S W _ J R ] \ [ R O UF ^ S W � \ c R _ J R ] \ [ R O U H d T N J ( R U \ O gF K S W � \ c R _ J R ] \ [ R O U H d i N ` R ]F � S W � \ c R _ J R ] \ [ R O U H d 9 \ O N O c RF 4 S W � \ c R _ J R ] \ [ R O U H d l � �F 9 S W � \ c R _ J R ] \ [ R O U H d � M R J N U \ H O ]F � S W K H O U J H ` ` R JF � S W K H J M H J N U R h U U H J O R P

� � � � � 
 % � �b V R c H L M N O P V N ] N I U V H J \ � R [ F Z S ] V N J R ] H d c H L L H O ] U H c ( W H d� V \ c V F X 8 8 S N J R \ ] ] I R [ N O [ H I U ] U N O [ \ O g ? b V R d H ` ` H � \ O g M R J ] H O ] H JH J g N O \ � N U \ H O ] N J R ] \ g O \ d \ c N O U H � O R J ] H d U V R c H L M N O P �Q N L R � i V N J R ] � R ` [ � � � O R J ] V \ MF h ? ^ ? 9 H I O [ R J S ) � F ) � � SF K ? l ? e O $ R O U H J S � � F � � � S
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T N O N g R L R O U b R N L X 8 F X 8 � SF i R R [ � R O U I J R ] S X 8 F X 8 � S � � � � 
 
 � � � � � � � � � � � 	� R V N $ R ] U J I O g U H g R U V R J N U R N L H d M J H d R ] ] \ H O N ` ] W \ O c ` I [ \ O g �F K H J M H J N U R h U U H J O R P SF h c c H I O U \ O g 9 \ J L SF � U V R J K H O ] I ` U N O U ] S� � � � ! � � � � ! � � 
 � � 
 � � � � � 
 	 � � 
 �� R V N $ R N ` ] H ] R c I J R [ U V R N ] ] \ ] U N O c R N O [ ] I M M H J U H d U V R d H ` ` H � \ O ga I ] \ O R ] ] N O [ \ O [ I ] U J P R Z M R J U ] U H V R ` M \ O U V R [ R c \ ] \ H O L N ( \ O g W] U J N U R g \ � \ O g W N O [ H M M H J U I O \ U P M H I O c \ O g M J H c R ] ] �
 
Highlight your board members, detailing where and why they add 
strategic importance, what experience they have and what 
contacts they can contribute.
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Needless to say, this is important -- state what your capital 
requirements are.  

 
Money Hunter can help you find investors to back you. Go to 
Rolodex at http://www.moneyhunter.com/cfm/grolodex2.htm� R ] R R ( F � S H d N [ [ \ U \ H O N ` F R � I \ U P W ] I a f [ R a U W H J ] R O \ H J d \ O N O c \ O g S U Hd I O [ H I J g J H � U V d H J U V R O R Z U F U � H P R N J ] W P R N J W L H O U V S ? h U U V N U U \ L R W� R � \ ` ` O R R [ N O N [ [ \ U \ H O N ` F � Z S U H J R N c V N M H ] \ U \ $ R c N ] V d ` H �M H ] \ U \ H O ?b V R \ O \ U \ N ` ] U N g R H d d I O [ \ O g � \ ` ` a R I ] R [ U H F c H L M ` R U R [ R $ R ` H M L R O U WM I J c V N ] R R � I \ M L R O U W \ O U J H [ I c R N O [ L N J ( R U H I J O R � 5 O R Z U M J H [ I c U` \ O R W d I O [ � H J ( \ O g c N M \ U N ` W N c � I \ J R N c H L M R U \ U H J S ? � R J R \ ] Na J R N ( [ H � O H d V H � U V R d I O [ ] � \ ` ` a R ] M R O U �c H L M ` R U R [ R $ R ` H M L R O U F � Z SM I J c V N ] R R � I \ M L R O U F � Z SL N J ( R U H I J O R � 5 O R Z U M J H [ I c U ` \ O R F � Z Sd I O [ � H J ( \ O g c N M \ U N ` F � Z S� R c N O M J H $ \ [ R N O [ R Z \ U d H J U V \ ] F ` H N O W \ O $ R ] U L R O U S � \ U V \ O F Z S P R N J ]a P F N [ \ $ \ [ R O [ H d R Z c R ] ] M J H d \ U ] W J R c N M \ U N ` \ � N U \ H O ] W ] N ` R H dc H L M N O P W H J M I a ` \ c H d d R J \ O g S ?
Define how much time you will require to pay back the loan or 
provide a return to invesotrs. And tell us how the repayment will 
be accomplished, and what strategy will be used to acheive that 
exit.  � � � 
 � � 
 � � �
Be bold, amigo(a). This is the finale of the entire document. ^ N ] R [ H O H I J M J H � R c U \ H O ] W � R d R R ` N O F \ O $ R ] U L R O U \ O W ` H N O U H S H I JK H L M N O P \ ] N ] H I O [ a I ] \ O R ] ] \ O $ R ] U L R O U ? e O H J [ R J U H M J H c R R [ W � RN J R J R � I R ] U \ O g N O F \ O $ R ] U L R O U W ` H N O S H d � F Z S a P F [ N U R S ?  



� � � � � � � � � � � � � � � � � � 	 
 � � 
 � � � 
 � � � ��
 � � � � � 
 � � � � � � � � � � � � � � � � � � � � � � � � � � � � � �  � ! " # � � � # � # �$ $ $ % & ' & ( ) * % + , - % ) .
 

 

6 � � � � 
 � � �  � � �
Needless to say, this is important -- state what your capital 
requirements are.  

 
Money Hunter can help you find investors to back you. Go to 
Rolodex at http://www.moneyhunter.com/cfm/grolodex2.htm� 
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 � � � 
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We recommend that financial statements be monthly for the first 
year or two, then quarterly thereafter. Incorporate year to date 
figures if they exist.  i N ` R ] � \ ` ` \ O c J R N ] R � \ U V U V R \ O U J H [ I c U \ H O H d U V R F O R � ` \ O R W \ L M J H $ R [` \ O R S ? � R M ` N O U H \ O U J H [ I c R U V R ] R M J H [ I c U ] J H I g V ` P H O U V R d H ` ` H � \ O g] c V R [ I ` R � F [ R U N \ ` V R J R S ? h O [ � R R Z M R c U U H a R N a ` R U H ] R ` ` N U U V R J N U RH d F Z S I O \ U ] M R J L H O U V � \ U V \ O F Z S L H O U V ] H d \ O U J H [ I c U \ H O ?K H ] U H d g H H [ ] H ` [ � \ ` ` F [ R c J R N ] R N ] N M R J c R O U N g R S N ] � R N J R N a ` RU H a I P L H J R R d d \ c \ R O U ` P \ O U V R L N J ( R U M ` N c R N O [ I ] R H I J O R �R � I \ M L R O U U H M J H [ I c R L H J R I O \ U ] N U ` H � R J c H ] U ?� J H ] ] M J H d \ U � \ ` ` J R L N \ O ] U N U \ c N ] F O R � \ O U J H [ I c U \ H O ] � \ ` ` a R N UV \ g V R J L N J g \ O ] W � V \ ` R � R R Z M R c U L N J g \ O ] H d H ` [ R J ` \ O R ] U H R J H [ R S ?i R ` ` \ O g N O [ N [ L \ O \ ] U J N U \ H O R Z M R O ] R � \ ` ` \ O c J R N ] R \ O N a ] H ` I U R[ H ` ` N J ] W a I U [ R c J R N ] R N ] N M R J c R O U N g R a R c N I ] R � V \ ` R R Z M R O ] R \ ]\ O c J R N ] \ O g W F O N L R ` N J g R ] U \ U R L ] V R J R W H J \ U R L ] U V N U � \ ` ` c V N O g RL H ] U ] \ g O \ d \ c N O U ` P S H I J ] N ` R ] � \ ` ` a R g J H � \ O g d N ] U R J ?l R ] R N J c V N O [ � R $ R ` H M L R O U W � V \ c V � \ ` ` N M M R N J N ] N V \ g VM R J c R O U N g R H d ] N ` R ] R N J ` P W � \ ` ` a R J R [ I c R [ N ] N M R J c R O U N g R H $ R JU \ L R ?� I J V R N [ c H I O U � \ ` ` \ O c J R N ] R N d U R J d I O [ \ O g U H F Z S W � V \ c V � \ ` ` \ O c ` I [ RN F � _ f i N ` R ] W M N \ [ H O c H L L \ ] ] \ H O � � _ l � � W � F Z S W � _ 9 \ O N O c R W � F Z S �� _ � M R J N U \ H O ] W � F Z S ?
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Keep in mind that projections do not stand on their own. The 
rationale of how you prepared the numbers- and how sober you 
were when you did them- is important to investors. Expect to tie in 
the discussions you made about market size, time to market, 
market acceptance, and competitive pressures to tie into these 
numbers.  
 
Discuss any large numbers or numbers that change significantly 
from period to period. Include discussion of sales growth rationale, 
expense growth, etc. � � � � � 
 � � % � � 	 � � � � � � �
Comment on any large or unusual items, such as other current 
assets, other accounts payable, or accrued liabilities. 
 � � 
 % 6 � � � � � ! � � � � & � � � � � � � � � 
 � 

These are critical statements, even more so than the Balance 
Sheets and Income Statements. Cash, and how much you have at 
the end of the day, is everything to investors. 
 � R V N $ R N ] ] I L R [ U V N U H I J ] I M M ` \ R J ] � \ ` ` a R � \ ` ` \ O g U H g J N O U I ]U R J L ] H d F Z S I O U \ ` � R J R N c V L H O U V ` P M I J c V N ] R ] H d F Z S ? h U U V N U U \ L R W� R V N $ R N ] ] I L R [ U V N U H I J U R J L ] � \ ` ` a R ] U J R U c V R [ U H F Z S [ N P ] ?� R V N $ R N ` ] H N ] ] I L R [ U V N U � R c N O c H ` ` R c U H I J a \ ` ` \ O g ] � \ U V \ O F Z S[ N P ] a R c N I ] R H d F ] M R c \ N ` M J H g J N L ] � \ U V ` N J g R c I ] U H L R J ] W d N c U H J \ O gN J J N O g R L R O U W c J R [ \ U c N J [ N O [ K � � ] N ` R ] S ?� R V N $ R N ] ] I L R [ U V N U U V R d \ J ] U M N J U H d H I J F ` H N O W \ O $ R ] U L R O U S � \ ` `a R L N [ R \ O F L H O U V S W N O [ U V R a N ` N O c R \ O F L H O U V S ?� R c N O J R N c V a J R N ( R $ R O a P U V R F Z S L H O U V ? i N ` R ] N J R R Z M R c U R [ U Ha R N U U V R F � Z S ` R $ R ` a P U V N U [ N U R ?
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A common rookie error is mucking up the body of a plan with too 
much detail. That's what the exhibits are for. 

Exhibits give an investor a better feel for the company behind the 
numbers. Be sure to include illustrative material such as: 

 H _ J H [ I c U ` \ U R J N U I J R N O [ a J H c V I J R ]H i N ` R ] ] V R R U ]H T R [ \ N c H $ R J N g RH K ` \ M ] d J H L \ O [ I ] U J P M I a ` \ c N U \ H O ]H l R ` R $ N O U M N U R O U ]H T N J ( R U J R ] R N J c V [ N U NH _ N ] U N [ $ R J U \ ] \ O g c N L M N \ g O ]H k ] R d I ` M V H U H g J N M V ] H d d N c \ ` \ U \ R ] W � V N J R V H I ] R ] R U c ?


